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DISTRIBUTION OF TOPICS AND CREDITS 

F.Y.B.COM 

COMMERCE SEMESTER I 

Course Nomenclature Credits Topics (Modules) 

RJCUCOM102 

 

COMMERCE I 

(Business 

Development) 

03 1. Introduction to Business  

2. Business Environment  

3. Project Planning 

4. Entrepreneurship 

 

COMMERCE SEMESTER II 

Course Nomenclature Credits Topics (Modules) 

RJCUCOM202 

 

COMMERCE II 

(Service Sector) 

03 1. Concept of Services 

2. Trends in Retailing 

3.Service Sector I 

4.Service Sector II 
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F.Y.B.COM SEMESTER I 

Subject Code: RJCUCOM102 

Title of Course: Commerce I (Business Development) 

Learning Objectives:  

 To familiarise the students with basic concepts of business. 

 To develop understanding and knowledge of business promotion and statutory requirements 

for starting a business unit. 

 To make the students aware about current trends in business.  

 To develop and encourage the spirit of entrepreneurship and make the students aware of 

various training and development institutes, as well as incentives available to entrepreneurs in 

India. 

Learning Outcomes: 

 Better understanding of Business Process 

 Understanding impact of Environment on Business. 

 Importance of Planning for Business success. 

 Entrepreneurship as Career option. 

 Awareness about institutional training facilities and availability of incentives to 

entrepreneurs. 

 Importance of 'Ethical Business Practices'. 

 

 

 

 

 



Hindi VidyaPracharSamiti’sRamniranjanJhunjhunwala College of Arts, Science & Commerce 

F.Y.B.COM COMMERCE SYLLABUS SEMESTER I & II 

4 
 

Module I: Introduction to Business       (12 Lectures) 

o Business– Concept, Features, Functions, Significance of Business. 

o Traditional and Modern Concept of Business  

o Classification of Business Objectives. 

o Strategy Alternatives in the Changing Scenario. 

o Ethics in Business: Features, Principles, Importance, Factors 

Module II: Business Environment       (11 Lectures) 

o Business Environment – Concept, Importance. 

o Inter-Relationship between Business and Environment. 

o Internal Environment. 

o External Environment. 

o Educational Environment. 

o ASEAN, SAARC, BRICS 

o WTO Functions, Objectives. 

Module III: Project Planning       (11 Lectures) 

o Project Planning - Concept,Importance. 

o Project Report. 

o Feasibility Study – Concept, Types, Importance. 

o Business Unit Promotion – Concept,Stages. 

o Factors determining Business Location. 

o Role of Government in Promotion 

o Licensing and Registration Procedure. 

o Filling Returns and other Documents. 

Module IV: Entrepreneurship       (11 Lectures) 

o Entrepreneurship - Concept, Importance. 

o Factors Contributing to Growth of Entrepreneurship. 

o Types of Entrepreneurs 
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o Competencies of an Entrepreneur. 

o Entrepreneurship Training and Development Centres in India. 

o Incentives to Entrepreneurs in India. 

o Prospects and Challenges for Women Entrepreneurs. 

o Self-study on Successful Entrepreneurs in India 

 Discussion on Success Stores of Entrepreneurs. 
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F.Y.B.COM SEMESTER II 

Subject Code: RJCUCOM202 

Title of Course: Commerce II (Service Sector) 

Learning Objectives:  

 To familiarise the students with the basic concepts of Services Sector. 

 To develop knowledge and understanding of the uniqueness of services and its contribution to 

the national growth. 

 To make the students understand the challenges and problems in rendering Services.  

 To acquaint the students about current trends in Service Sectors like ITES, Banking, 

Logistics, Organised Retail and its Growth, E- commerce, etc.  

 Understanding of the Service Sectors in India - their Scope & Significance 

  To highlight the Career Opportunities available in the various Service Sectors. 

Learning Outcomes: 

 Insight into working of Service Sectors. 

 Knowledge about transition in Retailing. 

 Significance of Transition to E-Commerce in changing digital environment. 

 Job Opportunities and Career Opportunities in different Service Sectors. 

 Understanding of the rapid developments and prospects of growth in various Services.  

Module I: Concept of Services       (11 Lectures) 

o Services – Concept, Characteristics, Scope / Classification of Services. 

o Importance of Service Sector in India. 

o Services Mix 

o Market Research. 

o Services Development Cycle. 
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o Managing Demand and Capacity. 

o Opportunities and Challenges in Service Sectors. 

Module II: Trends in Retailing       (12 Lectures) 

o Organised and Unorganised Retailing –Concept, Distinction. 

o Survival Strategies for Unorganised Retailers. 

o Mall Management. 

o Retail Franchising. 

o E-Commerce –Concept, Features. 

o Functions and Scope of E-Commerce. 

o Importance and Limitations of E-Commerce. 

o Prospects and Challenges of Online Retailing in India. 

o Career Opportunities. 

Module III: Service Sector I       (11 Lectures) 

o Business Process Outsourcing (BPO) – Concept and Scope  

o Knowledge Process Outsourcing (KPO) – Concept and Scope 

o Internet Banking – Advantages and Disadvantages 

o ATM – Concept, Advantages and Disadvantages 

o Debit and Credit Cards.- Concept, Distinction 

o Bancassurance and Role of IRDA 

o Prospects of Insurance Sector in India. 

Module IV: Service Sector I I       (11 Lectures) 

o Online Marketing Research - Methods 

o Enterprise Resource Planning (ERP) – Concept and Scope 

o Accounting and Financial Services – E wallets 

o Tourism - Scope 

o Hospitality - Importance 

o Healthcare Industry in India -  Perspectives 
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o Entertainment and Media - Significance  

o Transport and Logistics - Functions 

o Sports Services - Prospects  

o Legal Services in India - Types  

 Discussion / Sharing of experiences on visit to Malls, BPOs, ATMs, etc. 

Reference Books :- (Semester I and II) 

 Business Organisation Management Maheshwari, Rajendra P ,Mahajan, J.P. International 

Book House 

 Business Organisation, Maheshwari, Rajendra P, Mahajan, J.P., International Book House 

 Introduction To Commerce, Vikram, Amit, Atlantic Pub 

 A Course Book On Business Environment, Cherunilam,Francis, Himalaya Pub 

 Business Environment, Cherunilam,Francis, Himalaya Pub 

 Essentials Of Business Environment, Aswathappa,K., Himalaya Pub 

 Essentials Of Business Environment, Aswathappa, Himalaya Pub 

 Strategic Management, Kapoor, Veekkas, Taxmann 

 Strategic Management, David,Fred R., Phi Leraning 

 Strategic Management, Bhutani, Kapil, Mark Pub. 

 Entrepreneurship, Hisrich, Robert D, McGraw Hill 

 Entrepreneurship Development, Sharma, K.C., Reegal Book Depot 

 Service Marketing, Temani, V.K., Prism Publications 

 Management Of Service Sector, Bhatia, B S, V P Pub. 

 Introduction To E – Commerce, Dhawan, Nidhi, International Book House 

 Introduction To Retailing, Lusch,Robert F.,Dunne,Patrick M., Carver,James R.,Cengage 

Learning 

 Retailing Management, Levy Michael., Weitz Barton A,TataMcGraw Hill 
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PAPER PATTERN FOR ALL THEORY PAPERS 

FOR ALL SEMESTER END EXAMINATION 

Marks:  60 

Duration: 02.00 Hrs 

 

Q1. Answer any one of the following: (Module I)    (10 Marks) 

a) 

b) 

Q2. Answer any one of the following: (Module II)   (10 Marks) 

a) 

b) 

Q3. Answer any one of the following: (Module III)   (10 Marks) 

a) 

b) 

Q4. Answer any one of the following: (Module IV)   (10 Marks) 

a) 

b) 

Q5. Write Short Notes on: (Any 4 out of 6)    (20 Marks) 

(From all modules) 
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PAPER PATTERN FOR ALL THEORY PAPERS 

FOR ALL INTERNAL EXAMINATION 

Marks: 40 

2 Internal Testsof 20 Marks in Each Semester 

20 Multiple Choice Questions / True or False/ Match the Following. 

 

 

 

 


