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LEARNING OBJECTIVES 

1 Understanding of social media and various concept  

2 Describing and exploring new avenues and dimensions available in  social media  . 

3 To ensure students are conversant with changing dimensions in media. 

4 To familiarize students with role  of advertising in media  

5 To  evaluate the impact of social media on youth. 

Course Outcomes:  
After completion of the course, learners would be able to: 
1. Recognize the difference between media advertising and marketing in society. 

 2. Identify the importance of social media and its influence in daily life.  
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UNIT CONTENT CREDIT 2 LECTUR

ES 
I. SOCIAL DIMENSIONS OF MEDIA  15 



  A. CREATING SELF AND IDENTITY 
 B. IMPACT OF SOCIAL MEDIA ON YOUTH 
  

 

  

II. ECONOMIC DIMENSION  15 
  A. MEDIA ADVERTISING 

 B. SOCIAL MEDIA MARKETING 
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EVALUATION PATTERN: 

THERE WILL BE CONTINUOUS EVALUATION IN THE FORM OF READING, ESSAY-WRITING, PPT 
PRESENTATIONS, POSTER-MAKING/ ELOCUTION, MCQ, VIVA AND ATTENDANCE. 



 

 

 

 

 


